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MANONMANIAM SUNDARANAR UNIVERISTY,
TIRUNELVELI-12
SYLLABUS

UG - COURSES - AFFILIATED COLLEGES
Course Structure for B. Com.
(Choice Based Credit System)

(with effect from the academic year 2021-2022 onwards )

Semester-VI
. i i Subject .
Part | Subject Status Subject Title Credit
Code

11 | CORE - 17 Financial Management CMCO61 4
i |CORE-18 Management Accounting CMCO62 4
i | CORE-19 Industrial Law CMCO63 4
i | CORE-20 Auditing and Corporate Governance CMCO64 4

Major 1. Business Taxation CECO6L/
Il | Elective Il 2. Retail Management CECO62/ 4

(Any one) 3. Human Values & Business Ethics CECO63
Il Major Project CMCO6P 4
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Total Marks: 100 Internal Exam: 25 marks + External Exam: 75 marks

A. Scheme for internal Assessment:
Maximum marks for written test: 20 marks
3 internal tests, each of I hour duration shall be conducted every semester.
To the average of the best two written examinations must be added the marks scored
in. The assignment for 5 marks.

The break up for internal assessment shall be:
Written test- 20 marks; Assignment -5 marks Total - 25 marks

B. Scheme of External Examination
3 hrs. examination at the end of the semester
A —Part : 1 mark question two - from each unit
B —Part : 5 marks question one - from each unit
C —Part : 8 marks guestion one - from each unit

» Conversion of Marks into Grade Points and Letter Grades

S.No | Marks Letter Grade (ng;j € point Performance

1 90-100 @) 10 Outstanding

2 80-89 A+ 9 Excellent

3 70-79 A 8 Very Good

4 60-69 B+ 7 Good

5 50-59 B 6 Above Average
6 40-49 C 5 Pass

7 0-39 RA - Reappear

8 0 AA - Absent

» Cumulative Grade Point Average (CGPA)
2 (GP x C)
XC
e GP = Grade point, C = Credit
e CGPA is calculated only for Part-111 courses
e CGPA for a semester is awarded on cumulative basis

CGPA =

» Classification
a) First Class with Distinction : CGPA = 7.5*

b) First Class . CGPA=6.0
c) Second Class . CGPA =5.0and =6.0
d) Third Class . CGPA=5.0
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FINANCIAL MANAGEMENT

Objective:
e To enable the students to know the principles and practices of managing the
finance.

Unit |
Financial Management: Meaning and scope — Objectives: Profit maximization, Wealth
maximization — Functions — Financial decisions — Time value of money: Present value
and Compound value — Cost of capital — Cost of debt — Cost of preference share
capital — Cost of Equity — Cost of retained earnings — Weighted average cost of
capital.

Unit 11

Capital structure — Meaning and features — Factors determining capital structure —
EBITEPS relationship — Indifference point of EBIT — Theories of capital structure:
Net income approach, Net operating income approach, MM approach and Traditional
approach.

Unit 11

Leverage — Meaning, significance and types — Operating leverage — Financial leverage
— Combined leverage — Dividend policy — Determinants of dividend policy —
Theories: relevance and irrelevance with value of firm — Forms of dividend — Stock
dividend — Bonus issue — Stable dividend.

Unit IV

Working capital management — Determinants of working capital — Forecasting of
working capital requirements — Cash management — Motives of holding cash — Stages
in cash management: Cash planning, Collection and disbursement of cash, Optimum
cash balance — Boumul model — Investment of surplus cash.

Unit V

Receivables management — Objectives — Factors influencing size of receivables —
Credit policy — Credit standard — Credit term — Collection policy — Incremental
analysis — Inventory management — Meaning — Types of inventory — Purpose of
holding inventory — Excess or inadequate inventory — EOQ — Levels of stock: reorder
level, minimum level and maximum level — Techniques — ABC, VED, FSN and HML
analysis.

Text (Latest revised edition only)
1. Elements of financial management by S.N.Maheswari — Sultan Chand &Sons.,
New Delhi
2. Financial Management by R.K.Sharma — Kalyani publishers, New Delhi
3. Financial Management by R. Ramachandran & R.Srinivasan — Sriram
publication, Trichy
4. Financial Management by P.Periyasamy, Vijay Nicole Publications, Chennai.
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Outcomes:

1. To understand the conceptual framework of financial Management and
importance of time value of money to make optimal business decisions.

2. To understand the features, factors and apply the capital structure theories to
make optimal business decisions.

3. To know the significance and types of Leverage and determinants of dividend
policy

4. To analyse the Working capital management and predicts the requirements of
working capital in a firm.

5. To understand the Objectives, Factors and Techniques of Receivables
management.

MANAGEMENT ACCOUNTING

Objective:

e To enable the students to know the importance of management accounting and

its concepts.

Unit I
Management accounting — Definition — Objectives — Nature — Scope — Merits and
limitations — Differences between management accounting and financial accounting —
Financial statement analysis — Comparative statement — Common size statement —
Trend percentage — Ratio analysis — Meaning — Classification — Liquidity, solvency,
turnover and profitability ratios.

Unit 11

Fund flow statement — Meaning — Preparation — Schedule of changes in working
capital — Funds from operation — Sources and applications — Cash flow statement —
Meaning — Difference between fund flow statement and cash flow statement —
Preparation of cash flow statement as per AS3.

Unit 111

Budget and Budgetary control — Meaning — importance and its Advantages —
Preparation of purchase, production, production cost, sales, overhead cost, cash and
flexible budgets.

Unit IV

Standard costing — Meaning, Advantages and its Limitations - Variance analysis —
Significance - Computation of variances (Material and Labour variance only) -
Marginal costing — CVP analysis — Break even analysis — BEP — Managerial
applications — Margin of safety — Profit planning.

Unit VvV

Capital Budgeting — Meaning — Importance — Appraisal methods — Payback period —
Accounting rate of return - Discounted cash flow — Net present value — Profitability
index — Internal rate of return.
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Text Books
1. Management accounting by S.N.Maheswari — Sultan Chand & sons
publications, New Delhi
2. Management accounting by Sharma and Guptha, Kalyani Publishers, Chennai.
3. Management accounting by R.Ramachandran and R.Srinivasan — Sriram
publication, Trichy.

Outcomes:

1. To understand the basic concepts of management accounting and types of
ratios can be applied for evaluating the performance and financial position of a
firm.

To evaluate the performance of a firm using fund flow and cash flow statement.

3. To prepare various budgets and understand the features and importance of
budgets

4. To identify the significance of standard costing, use marginal costing
techniques for optimizing cost and profit.

5. To Understand the Capital Budgeting Importance and various Appraisal
methods for evaluating and performance of firm.

no

INDUSTRIAL LAW

Objectives

e To acquaint knowledge on industrial relations framework in our country

e To study various rights and benefits available to the workmen under the

legislations.

Unit | :
The Factories Act, 1948- definitions - approval, licensing and registration of factories
-duties of occupier - inspecting staff - certifying surgeons - provisions for health
safety — welfare- working hours and holidays- employment of young persons and
women — annual leave with wages- penalties and procedure.

Unit 11 :

Workmen’s compensation Act 1923- Scope and coverage - definitions — rules —
personal injury by accident - occupational diseases arising out of and in the course of
employment — theory of national extension - amount of compensation- distribution of
the compensation- notice and claim.

Unit I1:

Industrial Disputes Act 1947- object - definitions- conciliation - machinery-
adjudication machinery- powers and duties of authorities - procedures - voluntary
reference to arbitration — award - strike — and lock outs — lay off — retrenchment —
transfer and closing down of their undertaking — penalties.

Unit IV:
The Trade Unions Act, 1926— Consumer Act 1986
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Unit V:
The Employees’ State Insurance Act 1948— The payment of Gratuity Act 1972.

Text Books
1. N.D. Kapoor, Elements of Mercantile Law, Sultan Chand & Sons.
2. S.M.Sundaram , Business Law / Commercial and Industial Law,
SreeMeenakshi Publication, Karaikudi.

Outcomes:
1. To know the provisions of Factories Act
2. To know about the welfare, safety and health of workers.
3. To understand the disputes of strike, lock out, retrenchment, lay off and
compensation
4. To understand the Trade Union Act
5. To know the rights and duties of Employee State Insurance

AUDITING AND CORPORATE GOVERNANCE

Objective:

e To provide knowledge of auditing principles, procedures and techniques in
accordance with current legal requirements and professional standards and to
give an overview of the principles of Corporate Governance and Corporate
Social Responsibility

Unit 1: Introduction

Auditing: Introduction, Meaning, Objectives, Basic Principles and Techniques;
Classification of Audit, Audit Planning, Internal Control — Internal Check and Internal
Audit; Audit Procedure — VVouching and verification of Assets & Liabilities.

Unit 2: Audit of Companies

Audit of Limited Companies: Company Auditor- Qualifications and disqualifications,
Appointment, Rotation, Removal, Remuneration, Rights and Duties Auditor’s Report-
Contents and Types. Liabilities of Statutory Auditors under the Companies Act 2013

Unit 3: Special Areas of Audit

Special Areas of Audit: Special features of Cost audit, Tax audit, and Management
audit; Recent Trends in Auditing: Basic considerations of audit in EDP Environment;
Auditing Standards; Relevant Case Studies/Problems;

Unit 4: Corporate Governance

Conceptual framework of Corporate Governance: Theories & Models, Broad
Committees; Corporate Governance Reforms. Major Corporate Scandals in India and
Abroad: Common Governance Problems Noticed in various Corporate Failures. Codes
& Standards on Corporate Governance
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Unit 5: Corporate Social Responsibility (CSR):

Concept of CSR, Corporate Philanthropy, Strategic Planning and Corporate Social
Responsibility; Relationship of CSR with Corporate Sustainability; CSR and Business
Ethics, CSR and Corporate Governance; CSR provisions under the Companies Act
2013; CSR Committee; CSR Models, Codes, and Standards on CSR

Text Books:
1. Ravinder Kumar and Virender Sharma, Auditing Principles and Practice, PHI
Learning ArunaJha, Auditing. Taxmann Publication.
2. K. Singh, and Gupta Lovleen. Auditing Theory and Practice.Galgotia
Publishing Company.
3. Anil Kumar, Corporate Governance: Theory and Practice, Indian Book House,
New Delhi.

Outcomes:

e To understand Basic Principles of Auditing, Internal Control, Vouching and
verification

e To understand the Positions and status of Statutory Auditors under the
Companies Act 2013.

e To know about special Areas of Audit and Recent Trends in Auditing.

e To understand the Conceptual framework of Corporate Governance models,
codes and Standards.

e To know the Concept of CSR and business Ethics under the Companies Act
2013

BUSINESS TAXATION
Unit I:
Indirect taxes — Meaning and Nature - Special features of Indirect Taxes- Contribution
to government revenues - Taxation under the Constitution - Advantages and
Disadvantages of Indirect Taxes.

Unit Il Good and Service Tax Introduction

Meaning - Need for GST - Advantages of GST - Structure of GST in India — Dual
concepts - SGST-CGST-IGST-UTGST Types of Rates under GST — Taxes subsumed
under State Goods and Services Tax Act 2017- Taxes subsumed under Central Goods
and Services Tax Act2017. Meaning of important terms: Goods, services, supplier,
business, manufacture, casual taxable person, aggregate turnover, input tax and
outputtax.

Unit 111 Levy and Collection

Levy and Collection under SGST/CGST Acts - Concept of supply — Composite and
Mixed supplies - Composition Levy - Time of supply of goods and services -Value of
Taxable supply - Input Tax credit - Eligibility and conditions for taking input credit-
Reverse charge under the GST- Registration procedure under GST- Concept of e-way
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Bill - Filing of Returns.

Unit IV Integrated GST

Levy and Collection under The Integrated Goods and Services Tax Act 2017-Meaning
of important terms: Integrated tax, intermediary, location of the recipient and supplier
of services, output tax. Levy and Collection of Tax-Determination of nature of
Supply- Inter-State supply and Intra-State supply-Place of Supply of Goods or
Services - zero-rated supply.

Unit VV Customs Laws in India

Introduction to Customs Laws in India — The Customs Act 1962 - The Customs Tariff
Act 1975- Levy and Exemption from Custom duty - Taxable event -Charge of Custom
duty- Exemptions from duty — Customs procedures for inport and export - Meaning of
Classification of goods - Methods of valuation of imported goods - Abatement of duty
in damaged or deteriorated goods -Remission on duty on lost, destroyed or abandoned
goods - Customs duty drawback.

Books for Reference:
1. Indirect Taxes- V.S.Datey. TaxmannPublication(p) Ltd.New Delhi
2. Indirect Taxes:GST and Customs Laws - R.Parameswaran andP.Viswanathan
Kavin Publications-Coimbatore
Glimpse of Goods and service tax -SathpalPuliana
Handbook of GST -Law and practice-Gaurav Gupta
GST Law and Practice-SS Gupta
Indirect Taxation - V.Balachandran. Sultan Chand & Co. New Delhi

ook w

Outcomes:
e To understand basic concept and importance of indirect taxes.
e To understand the various concept and types of Goods and Service Tax.
e To understand and make use of knowledge of GST in taking managerial
decision in various tax related matters.
e To get familiar with the Integrated Goods and Services Tax Act 2017.
e To know the Customs procedures for import and export

RETAIL MANAGEMENT

Objectives
e To explore the functionalities in the retail management
e To understand the retail management concepts

Unit I:

Introduction to retailing- nature and importance of retailing - contemporary retailing
in India and marketing challenges facing retailers - Strategic planning in retailing -
owning or managing business - retailing life cycle
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Unit 11:

Types of retailing institutions- retailing institutions by ownership - retailing
institutions by store based and non-store based - vertical marketing system -
traditional retailing.

Unit I11:
Strategic planning in retailing- understanding retailing environment - identifying and
understanding customers, information gathering.

Unit I1V:

Location and organizational decisions- Trading area analysis site selection -
organizational pattern in retailing - operational management - financial decisions - use
of technology

Unit V:
Merchandise Management- Buying and handling - product assortment decision -
Inventory Management - Merchandise pricing - Merchandise Labelling and packing -
Role of atmosphere - retail promotion mix strategy - retail store sales promotion
schemes.

Text / Reference Books
1. Dr.Harjit Singh “Retail Management”, Sultan Chand Publications.
2. Chetan Bajaj “Retail Management”, Oxford University Press.
3. Gibson G. Vedamani, Retail Management: Functional Principles & Practices,
Jaico Books.
4. SwapnaPradhan, Retailing Management, Tata McGraw-Hill Publishing
Company Limited, New Delhi.
Michael Levy and Barton A Weot, Retail Management, McGraw-Hill Irwin.
Cox, Roger and Paul Brittain, Retail Management, Prentice Hall, Harlow.
7. Michael Levy, Barton A Weitz, Ajay Pandit, Retailing Management, McGraw-
Hill Company.
8. Berman Barry, Evans Joel R., Retail Management: A Strategic Approach,
Pentice Hall of India.

o

Outcomes:
e To understand basic concept, importance and challenges facing retailers .
To identify the types of retailing institutions.
To understand Strategic planning process in retailing.
To identify the organizational Location and financial decisions.
To know the role and functions of Buying and handling of Merchandise
Management
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HUMAN VALUES &BUSINESS ETHICS

Objectives

e To understand values in business

e To inculcate the ethical practices in business among the students
Unit I:
Introduction to Values - Values in the society, politics, inter-personal relations,
economics and business- Morals - Value and Vision statements in organizations -
Focusing on Innovation, Reliability, Customer satisfaction, Quality assurance,
Profitability, Utility, Productivity etc. and the continuous improvement in their
standards.

Unit I1:

Ethics as the art of choosing between right and wrong— Interpreting the consequences
and choosing the right- ldeas of freedom of choice, equality, justice, fairness in
dealing with customers, society, environment - Application of Values and ethics in
business - Examples from Business

Unit I1:

Government interactions:Use and Misuse of government incentives, subsidies and
licenses - Tax evasions. Ethics in Human Resources employment in Business: in
hiring, compensating, work assignments - discrimination; Marketing: ethics in Pricing
policies and strategies, misleading advertisements; Policies relating to exchange and
return of goods sold.

Unit IV:

Ethics in Production: Poor quality, risky products, defective/untested products,
unauthorized copies/imitations, Quality Policy: Zero defect and quality of ingredients,
components, I1SI, AG Marks, Hall Mark, Patents, Copy rights, post-sales services.

Unit V:

Legal and self imposed norms- for doing good business and earning goodwill —
Handling customer complaints, Problems- examples from consumer goods and
services oriented industries (Tourism, Travel, Telephones, Edible goods, Health etc.)

Text and Reference books
1. Colin M. Fisher and Alan Lovell, Business Ethics and Values, F.T. Prentice Hall, 2006.
2. G.P. Martin, Glenn Martin, Human Values and Ethics in the Work place, 2010.

Outcomes:

e To understand values in business and Customer satisfaction in society. Productivity
etc. and the continuous improvement in their standards

e To gain an application of Values and ethics in business

e To know the Government interactions and Ethics in Business pricing policies and
strategies

e To apply and understand Ethics in Production

e To understand how to handle customer complaints and services-oriented industries
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MAJOR PROJECT

Objectives

To impart knowledge and develop understanding of research methodology and
its applications

To study the methods of data collection and its interpretation to develop
analytical skills in generalization of things and concepts

Guidelines for group project

agprwhE

The topic should be subject related.

Each group should consists of a maximum number of 5 students

The project report should have minimum 50 pages.

Each group must have a guide/ project supervisor.

The project should necessarily contain title, statement of the problem, brief and
representative review of literature, and objectives of the study, research
methodology (sampling, collection of data and tools of analysis), scope /
rationale / limitations of proposed study, contents (chapters) and bibliography.
The project report must have the following- Cover page, declaration by the
guide and candidate, preface and acknowledgement, table of contents, main
body (chapters), research instruments (questionnaire), appendix and annexure
(if needed) , bibliography.

Evaluation will be based on the project report, presentation and viva voce.
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