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PRINCIPLES OF ADVERTISEMENT - I1
(For those who joined in July 2017 onwards)
Time : Three hours Maximum : 75 marks
PART A — (10 x 1 = 10 marks)
Answer ALL the questions.
Choose the correct answer
1. QaisEpss ederburhd @@ (P&sSlu au@heumum@b
() eNlaTbursmyiger (<)) Qumgiéser
(@) ellaTbur (s (FF) &
Advertising is an important source of revenue to
(a) Advertisers (b) Public
(¢) Media (d) Government
2. gaten s6l7 wHmere elleTibLiTsSlen Lienisar
(<) Ceuarr(hsed (<) Hlevarapl L e
(@) o cTERamTTay (/F)  NHmed



The following is the functions of advertising except
(a) Persuasion (b) Reminder
(¢c) Perception (d) Selling
Wsajb  CQummssworer  SHper  W&Es  elerbury
srgansans Coirea| GFlige
() eflaTbur rgean CETeTApSeD
(<) elleTbuy Fmgem UL iquiedl 6
(@) eNlaTbur FTHear ek &Ee
(FF)  eNlembury srgeand Csire) Gememed
Selection of most appropriate cost-effective
medium in advertisement is
(a) Media Buying (b) Media Scheduling
(c) Media Purchasing (d) Media Selections
cflerburd  wHHID  edpuemer QUEBHES sHalsafled
rhulerer  seraflFans BHlmeiarhisaier o (Heurss
D&SET
(=) eleTbugd QauiLieTser
(<)) eNemburd 2 (HeuUTdH@LeTS6T
(@) eferburyd CubuUBSgILeTHET
(FF)  eflembury (p&HenLd
Independent organisation of creative people for
advertisement and promotional tools are called
(a) Advertisement makers
(b) Advertisement Creators
(¢) Advertisement developers
(d) Advertisement Agency
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cllemibuy S 2 (Hheunssgdlen (pse Hleane
<) ellembuy Crr&ssms 2 (heumd @56

(
(<) eflembur UGl el Hlrenruigse
(@) edlembur Hlaspsslsamer e
(

3

) efleTbuy 2 SHEMET 2 (HeuTH@EH 6D

The first step in developing an advertising
programme should be to

(a) Set advertising objectives

(b) Set the advertising budget

(¢) Evaluate advertising campaigns

(d) Develop advertising strategy

Bdbleneuder  @@pueu  seuarssld  CamearT(

2 (HeUT&sLILIHID efleTbLiy LI Qe 6rg)?

(&) Qe sss wpevm

(<) lpueer #56is (P

(@) CGumigwmrert swblened (penm

(FF)  Crmésbd wHmib @mnid @e&Es@ e
Determining the promotion budget on the basis of

financial availability of capital is characteristic of
which of the following budget methods?

(a) Affordable method
(b) Percentage of sales method
(¢) Competitive Parity method

(d) Objective — end task method
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paren s6ly wHpees elerbuy Hoer WLHUIGAHD
(G

(<) ppersu Gy

(<) Wnbagw Csirey

@) «Cr Cpr Csiay

() Quiflflow Coiay

All of the following methods are used for
evaluating advertising effectiveness except

(a) Pre-test (b) Post-test

(¢) Concurrent test (d) Marginal test
GetreupueuameudmIeT 6rgl cllaTibLy Goustm(hCam@ndsd@
SsHureuflu wHHE 2

(=) BmSHWE gyl (<=}) eMl(mLLLTETS

(@) Ssgerd (FF)  (p(pedLo

Which among the following is not an essential of
advertising appeal?

(a) Conceptually sound

(b) Interesting

(¢) Economical

(d) Complete

“er  eu@pLeTUDmIET ergl  efleTbLy  (psELOuden

Lienflweden

(2N) shHMS YLD BLESSE

(<) eSlaTbur S L BSMET 2 (heuTdH@Ese0

(@) 5L FTHET 2 S5HEMET 2 (HeUTEHEHS6D

() umCspureriseflid  Hlape; ubdlu  &SHSS
CeaMszed
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Which of the following is not a function of
advertising agency?
(a) Conduct market analysis
(b) Develop advertising plans
(¢) Develop media strategy
(d) Collect feedback from target audience
10.  Quilw eflerbursmryeny sewr(Hdlg
(<31) oumed LML
(<) Qaarréd G e
(@) YprsLr wpmib Csblder
(FF)  Qegrméev
Identify the largest advertiser
(a) Wal-Mart
(b) General Motors
(¢) Procter and Gamble
(d) Xerox
PART B — (5 x 5 = 25 marks)
Answer ALL questions, choosing either (a) or (b).
Each answer should not exceed 250 words.
11. (@) elerbur Ul gl cuerumss eubbler
QueLsmerd &L (Hs.
Define Advertising Budget and indicate its
features.
Or
(<) eflembuy LG ger (pasHwusgieusas el
Narrate the importance of Advertising
budget
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12.

13.

14.

15.

()

(<)

clleTbLy B QUTUNSH Seupbdlenr o 6T
S|bFhRIsmer &l (hs.

Define advertising copy and indicate its
elements.

Or
edlambuy LGl iger Bae UMSLOSHSMOS
H(HS.
Give the classification of advertising copy.
Yeop sflumigge wHmd Yerp &M Caugd
upHle GHILLS s@ms.
Write a note on proof reading and proof
correction.

Or

eSlemibLry @Ltiurtiengulle swmilienL
cMlemd@s.

Explain the preparation of Advertising
Layout.

umhise Crrésnisamer afleu.

Narrate the Buying motives.
Or
GlleTb LTSS 6T LIWETSHET GTETLg WITgl ?
What is Advertising effectiveness?
ellemibLiy (pasawudler SeblImL FMBIGS S(Hs.
Brief the structure of Advertising agency.

Or

cflerbuy paemwuliler Caaeusaer LIL iqwied(hHs.

List out the services of advertising agency.
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16.

17.

18.

PART C — (5 x 8 = 40 marks)

Answer ALL questions, choosing either (a) or (b).

Each answer should not exceed 600 words.

(1)

()

eflembuy LG epw (penmEaer eleTd@s.

Explain the methods of Advertisement
Budgeting.

Or
edembuy UL Qe ent Siromeflédl e
sryenilEener < uis.

Analyse the factors affecting advertising
budget.

Smendlg elleTbLy BpEMO® 2 (HeuTsGHamsudled
seuangdled Oamerer Ceuamql HDFLRIHMETS

GIMIEIGES

Indicate the aspects to be considered in the
preparation of an effective advertising copy.

Or
Sphs efleTbLy Baedler S@HaEeT wreaneu ?

What are the qualities of a good advertising
copy?

ellerbuy @Luplilensuller euamssemer cilaums).
Discuss the types of Layout.
Or
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19.

20.

(<)

(<)

cletibuy  @Lurgliyensuier 2 dTeTLEES5MS

cllené@s.

Explain the components of Layout.

clleribuy CouamrhHGameflen cuamasamer allemd@s.
Explain the types of Advertising appeal.

Or
clerbuy  Spewer  erellHd (P DSEET
A58 SGS-

Summarize the methods of measuring
advertising effectiveness.

cllerbuiy (psewuler Laflgamar afleul.
Narrate the functions of Advertising agency.

Or

cdlerbury  pasewaw  Csiey  Cswamsulead
seuandde Gamerer GeueiTiquienal WTEe ?

What are the points to be considered in the
selection of advertising agency?
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