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PRINCIPLES OF ADVERTISEMENT – II 

(For those who joined in July 2017 onwards) 

Time : Three hours Maximum : 75 marks  

PART A — (10 × 1 = 10 marks)  

Answer ALL the questions. 

Choose the correct answer 

1. CÁºPÐUS ÂÍ®£μ® J¸ •UQ¯ Á¸Áõ¯õS® 

 (A) ÂÍ®£μuõμºPÒ (B) ö£õx©UPÒ 

 (C) ÂÍ®£μ •Pø© (D) Aμ_ 

 Advertising is an important source of revenue to 

 (a) Advertisers (b) Public 

 (c) Media  (d) Government 

2. JßøÓ uÂμ ©ØÓøÁ ÂÍ®£μzvß £oPÒ 

 (A) ÷ÁskuÀ (B) {øÚÅmhÀ 

 (C) EÒÐnºÄ (D) ÂØÓÀ 
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 The following is the functions of advertising except 

 (a) Persuasion (b) Reminder 

 (c) Perception (d) Selling 

3. ªPÄ® ö£õ¸zu©õÚ vÓß ªUP ÂÍ®£μ 
\õuÚzøu ÷uºÄ ö\´uÀ 

 (A) ÂÍ®£μ \õuÚ öPõÒ•uÀ 

 (B) ÂÍ®£μ \õuÚ £mi¯¼hÀ 

 (C) ÂÍ®£μ \õuÚ Áõ[SuÀ 

 (D) ÂÍ®£μ \õuÚ® ÷uºÄ öPõÍÀ 

 Selection of most appropriate cost-effective 
medium in advertisement is 

 (a) Media Buying (b) Media Scheduling 

 (c) Media Purchasing (d) Media Selections 

4. ÂÍ®£μ® ©ØÖ® ÂØ£øÚ ö£¸UP P¸ÂPÎÀ 
Dk£mkÒÍ ußÛaø\ {ÖÁÚ[PÎß E¸ÁõUP 
©UPÒ 

 (A) ÂÍ®£μ® ö\´£ÁºPÒ 

 (B) ÂÍ®£μ® E¸ÁõUS£ÁºPÒ 

 (C) ÂÍ®£μ® ÷©®£kzx£ÁºPÒ 

 (D) ÂÍ®£μ •Pø© 

 Independent organisation of creative people for 
advertisement and promotional tools are called 

 (a) Advertisement makers 

 (b) Advertisement Creators 

 (c) Advertisement developers 

 (d) Advertisement Agency 
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5. ÂÍ®£μ vmh E¸ÁõUPzvß •uÀ {ø» 

 (A) ÂÍ®£μ ÷|õUPzøu E¸ÁõUSuÀ 

 (B) ÂÍ®£μ £möámøh {ºn°zuÀ 

 (C) ÂÍ®£μ {PÌa]PøÍ ©v¨¤hÀ 

 (D) ÂÍ®£μ EzvPøÍ E¸ÁõUSuÀ 

 The first step in developing an advertising 
programme should be to 

 (a) Set advertising objectives 

 (b) Set the advertising budget 

 (c) Evaluate advertising campaigns 

 (d) Develop advertising strategy 

6. {v{ø»°ß C¸¨ø£ PÁÚzvÀ öPõsk 
E¸ÁõUP¨£k® ÂÍ®£μ £möám Gx? 

 (A) ö\»ÂhuUP •øÓ 

 (B) ÂØ£øÚ \uÃu •øÓ 

 (C) ÷£õmi¯õÍº \©{ø» •øÓ 

 (D) ÷|õUP® ©ØÖ® CÖv C»US •øÓ 

 Determining the promotion budget on the basis of 
financial availability of capital is characteristic of 
which of the following budget methods? 

 (a) Affordable method 

 (b) Percentage of sales method 

 (c) Competitive Parity method 

 (d) Objective – end task method 
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7. JßøÓ uÂμ ©ØÓøÁ ÂÍ®£μ vÓß ©v¨¤k® 
•øÓ 

 (A) •¢øu¯ ÷uºÄ 

 (B) ¤¢øu¯ ÷uºÄ 

 (C) J÷μ ÷|μ ÷uºÄ 

 (D) CÖv{ø» ÷uºÄ 

 All of the following methods are used for 
evaluating advertising effectiveness except 

 (a) Pre-test  (b) Post-test 

 (c) Concurrent test (d) Marginal test 

8. ¤ßÁ¸£ÁÚÁØÖÒ Gx ÂÍ®£μ ÷Ásk÷PõÐUS 
Azv¯õÁ]¯ ©ØÓx? 

 (A) P¸zv¯À Á¾ (B) Â¸¨£©õÚx 

 (C) ]UPÚ®  (D) •Êø© 

 Which among the following is not an essential of 
advertising appeal? 

 (a) Conceptually sound 

 (b) Interesting 

 (c) Economical 

 (d) Complete 

9. ¤ß Á¸£ÚÁØÖÒ Gx ÂÍ®£μ •Pø©°ß 
£o¯À» 

 (A) \¢øu B´øÁ |hzxuÀ 

 (B) ÂÍ®£μ vmh[PøÍ E¸ÁõUSuÀ 

 (C) uPÁÀ \õuÚ EzvPøÍ E¸ÁõUSuÀ  

 (D) £[÷PØ£õÍºPÎh® {PÌÄ £ØÔ¯ P¸zx 
÷\P›zuÀ 

[P.T.O.]
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 Which of the following is not a function of 
advertising agency? 

 (a) Conduct market analysis 
 (b) Develop advertising plans 
 (c) Develop media strategy 
 (d) Collect feedback from target audience 
10. ö£›¯ ÂÍ®£μuõμøμ Psk¤i 
 (A) ÁõÀ ©õºm  
 (B) öáÚμÀ ÷©õmhºì 
 (C) ¤μõUhº ©ØÖ® ÷P®¤Ò 
 (D) öáμõUì 

 Identify the largest advertiser  
 (a) Wal-Mart  
 (b) General Motors 
 (c) Procter and Gamble 
 (d) Xerox 

PART B — (5 × 5 = 25 marks) 
Answer ALL questions, choosing either (a) or (b). 

Each answer should not exceed 250 words. 
11. (A) ÂÍ®£μ £möámøh Áøμ¯Özx AÁØÔß 

C¯À¦PøÍa _mkP. 

  Define Advertising Budget and indicate its 
features. 

Or 
 (B) ÂÍ®£μ £möámiß •UQ¯zxÁzøu ÂÁ›. 

  Narrate the importance of Advertising 
budget 
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12. (A) ÂÍ®£μ |Pø» Áøμ¯Özx AÁØÔß EÒ 
A®\[PøÍ _mkP. 

  Define advertising copy and indicate its 
elements. 

Or 
 (B) ÂÍ®£μ £möámiß |PÀ ÁøP£kzxuø»z 

u¸P. 

  Give the classification of advertising copy.  

13. (A) ¤øÇ \›£õºzuÀ ©ØÖ® ¤øÇ \› ö\´uÀ 
£ØÔU SÔ¨¦z u¸P. 

  Write a note on proof reading and proof 
correction.  

Or 
 (B) ÂÍ®£μ Ch¨£μ¨¦øP°ß u¯õ›¨ø£ 

ÂÍUSP. 

  Explain the preparation of Advertising 
Layout.  

14. (A) Áõ[PÀ ÷|õUP[PøÍ ÂÁ›. 

  Narrate the Buying motives.  

Or 
 (B) ÂÍ®£μzvß £¯ßPÒ Gß£x ¯õx? 

  What is Advertising effectiveness? 

15. (A) ÂÍ®£μ •Pø©°ß Aø©¨ø£ _Ö[Pz u¸P. 

  Brief the structure of Advertising agency.  

Or 
 (B) ÂÍ®£μ •Pø©°ß ÷\øÁPøÍ £mi¯¼kP. 

  List out the services of advertising agency.  
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PART C — (5 × 8 = 40 marks)  

Answer ALL questions, choosing either (a) or (b). 

Each answer should not exceed 600 words. 

16. (A) ÂÍ®£μ £möámø¯ •øÓPøÍ ÂÍUSP. 

  Explain the methods of Advertisement 
Budgeting.  

Or 

 (B) ÂÍ®£μ £möámøh wº©õÛUQßÓ 
PõμoPøÍ B´P. 

  Analyse the factors affecting advertising 
budget.  

17. (A) vÓßªS ÂÍ®£μ |Pø» E¸ÁõUSøP°À 
PÁÚzvÀ öPõÒÍ ÷Ási¯ A®\[PøÍU 
SÔ¨¤kP. 

  Indicate the aspects to be considered in the 
preparation of an effective advertising copy.  

Or 

 (B) ]Ó¢u ÂÍ®£μ |P¼ß uSvPÒ ¯õøÁ? 

  What are the qualities of a good advertising 
copy?  

18. (A) ÂÍ®£μ Ch£μ¨¦øP°ß ÁøPPøÍ ÂÁõv. 

  Discuss the types of Layout.  

Or 
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 (B) ÂÍ®£μ Ch£μ¨¦øP°ß EÒÍhUPzøu 
ÂÍUSP.  

  Explain the components of Layout.  

19. (A) ÂÍ®£μ ÷Ásk÷PõÎß ÁøPPøÍ ÂÍUSP. 

  Explain the types of Advertising appeal.  

Or 

 (B) ÂÍ®£μ vÓøÚ AÍÂk® •øÓPøÍ 
öuõSzx u¸P. 

  Summarize the methods of measuring 
advertising effectiveness.  

20. (A) ÂÍ®£μ •Pø©°ß £oPøÍ ÂÁ›. 

  Narrate the functions of Advertising agency.  

Or 

 (B) ÂÍ®£μ •Pø©ø¯ ÷uºÄ ö\´øP°À 
PÁÚzvÀ öPõÒÍ ÷Ási¯øÁ ¯õøÁ? 

  What are the points to be considered in the 
selection of advertising agency? 

————————— 


